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Our Aims
• Promote and celebrate walking and wheeling activities 

throughout Nottingham and Nottinghamshire during 
the National Walking Month of May

• Encourage more residents and organisations to integrate 
walking and wheeling into their strategies, policies, 
practices and daily lives

• Gain a greater understanding of the enablers and 
barriers that support people to walk and wheel
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Our Approach

The Festival was built on five interconnected pillars꞉

• Extensive promotion through digital, print and broadcast 
media; alongside partner, community and neighbourhood 
networks — with a significant increase in reach and 
engagement since last year

• Support offered to community and voluntary groups 
wishing to participate꞉ an Enabling Fund, Walk Leader 
Training, Bingo Cards, Walking for Health flyers, Poster 
templates and the Walk Notts Dog

• A central hub created on the Festival Programme and Walk 
Notts website to promote opportunities and resources

• City and county wide ownership of the Festival, with a wide 
range of organisations sharing coverage, promoting events 
and putting on their own activities - from public walks and 
walking/wheeling-related sessions in community venues to 
walking meetings and workplace step challenges

• In-person presence - the Walk Notts team participated in 39 
activities, walking and wheeling alongside people in their 
communities to understand what works and what doesn't



Festival Highlights꞉ What Happened?
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The Festival opened with the final leg of EMCCA Mayor Claire's 
Walking Loop of the East Midlands and closed with the 
installation of the new pedestrian and cycling Waterside Bridge 
in Nottingham. 

In between, there were꞉
• 91 special events, 2 challenges, and 52 regular walks, 

plus weekly Facebook walking groups, audio trails 
and Walk Notts Bingo Cards - twice as many 
opportunities as last year.

• Numerous other walking and wheeling-related 
activities in community venues꞉ day care centres and 
housing schemes; libraries; leisure centres; family hubs; 
surgeries and friendship groups; an active travel to 
school project; active neighbourhood walkability and 
wheelability scans; workplace netwalks and step challenges; 
walking displays in pharmacies, libraries and Postbox 
Toppers; and the unveiling of new benches, footpaths, 
signage, bridges and walking routes.

"What a month of movement! Throughout May, 
thousands of people across Nottinghamshire walked 
more, connected with others and discovered new 
places. The Walk Notts Festival shows just how 
powerful walking can be — physically, mentally and 
socially."  - Active4Today

Check out more images of the Festival here
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Promotion
Digital Presence
The Festival achieved a dramatic uplift in 
digital engagement across all platforms꞉

• 8,883 clicks on the Walk Notts website 
— up 515% from last year.

• 336,650 views on Active Notts 
Facebook  and 13,475 (1,037% increase)
content interactions , (2,165% increase)
with 338 shares and 521 new followers 
(20% increase).

• 22,664 views on Instagram (312% 
increase), 315 content interactions,     
67 shares and 113 new followers (10% 
increase).

• 6,547 LinkedIn impressions (29% 
increase), 208 content interactions  
and 70 new followers .(11% increase)

• Nottinghamshire County Council alone 
published 23 posts, reaching 42,000 
people with 63,500 impressions.

Following learnings from 2025, 
organisations providing walks created 
their own posters - many featuring the 
Walk Notts logo - and shared them in local 
social media groups. Having posters was 
highlighted as particularly helpful by 
people attending walks.

Print & Broadcast & 
Neighbourhood
• 61,000 people reached via NG 

magazines.

• Takeover Radio broadcast regular 
updates to listeners in Ashfield and 
Mansfield, with weekly jingles

• Journalism Masters students at 
Nottingham Trent University 
interviewed and filmed the Festival 
as part of their Newsday projects

• Local pharmacies and libraries 
hosted walking displays, and Walk 
Notts postbox toppers were created 
by local crafting organisations.
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Promotion
Community Networks
• Presented to community 

partnerships between January and 
March, reaching 934 people across 
strategic and delivery partnership 
meetings - including the Bassetlaw 
Health Inequalities Partnership 
forum, Mid Notts Health Inequalities 
Oversight Group, Rushcliffe Health 
and Wellbeing Network, Gedling 
Health and Wellbeing Coproduction 
Partnership, City Local Access 
Forum, Nottingham Green 
Partnership and The Renewal Trust 
Health and Wellbeing Network.

• Tailored emails sent to 126 specific 
contacts across the county in 
February, March and April. These 
were shared onward through their 
networks꞉ 66 via Gedling Health and 
Wellbeing Coproduction, 258 via 
Mid Notts Snippets, 1,379 in 
Ashfield, 177 in Broxtowe, 750 via 
ESHAWH, 200 Community Health 
and Wellbeing Champions, 169 
City ICB, 102 Road Safety 
Education network and 318 
via the Tackling Loneliness 
Collaborative.

In-person attendance
• During May, the Walk Notts team 

participated in 39 local walks and 
walking-related activities, walking 
and wheeling alongside members of 
the public to understand what helps 
and hinders people in their everyday 
lives. They were supported by 
advocates from across the city and 
county, including the Active Partners 
Trust team, Local Access Forum, MPs 
and County and District Councillors. 
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Enabling Fund

31 community and voluntary groups 
received a total of £2,994 from the 
Festival Enabling Fund, helping them 
to organise activities such as The Big 
Parish Walk, Nordic Quest, Book Trail, 
Muddy Boots and Wild Wellies, 
Takeover Radio Festival coverage and 
Manton Goes to Clumber.

Walk Leader Training

32 new Walk Leaders were trained - 
four times more than last year. 11 were 
trained by Ridewise (8 subsidised by 
Walk Notts, 3 by Travel Well); Your 
Health Notts trained 10 new Walk 
Leaders in Ashfield and 11 in Bassetlaw.

Walk Notts Bingo Cards

A new  was co-produced Bingo Card
with the SEND community this year, 
joining existing cards for Under 5s, 
Primary School Children, Secondary 
School Young People, Working Age 
Adults and Older Adults. 
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Walking for Health Flyers and 
Resources

Walk Notts worked with local partners 
to co-design Walking for Dementia 
leaflets for Dementia Action Week 
(18–22 May), complementing existing 
Walking for Maternity, Walking for 
Diabetes, Walking for Heart Health 
and Step into Walking flyers. Poster 
templates were also provided to 
organisations to promote their walks. 

The Walk Notts Dog

'Walk' the Dog - a small cuddly toy 
accompanied many walks 
and activities during 
May, quickly 
gaining a following 
on social media. 
Admirers even 
handcrafted outfits 
for him, including 
Nordic walking poles 
and hat. He proved to be an effective 
and endearing way of sharing the 
Walk Notts story.
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https://activepartnerstrust.sharepoint.com/:b:/g/IQBiYuF_XOFHRZ3dyAsMOJFwAdATa63xQu3YMOU83hWdBYs?e=dZWSf6
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Festival Programme
The official Walk Notts Festival  featured        Programme
91 special events (36% increase from last year) and          
52 regular walks (58% increase), plus weekly Facebook 
walking groups, audio trails and Walk Notts Bingo Cards. 
Highlights included themed walks covering Bat, Dawn 
Chorus, Foraging, Forest Bathing, Litter Picking, Heritage, 
Mindfulness, Nordic Quest, Nordic Walking for Parkinson's, 
Dog Walks, Book Trails, Mental Health and Wellbeing, and 
Women's Wellbeing.
New for 2026꞉ 
• Two formal challenges — Nottingham City Council 

Public Health's Achieve Well Robin Walks Notts 
challenge for schools, and the Walk Wheel Cycle Trust 
/Nottingham City Transport's Big Nottingham Travel 
Challenge.

Walking/wheeling activities integrated into community 
venues, groups and spaces
Numerous other walking and wheeling-related activities 
took place 
• in community venues and groups꞉ day care and 

housing schemes; libraries; leisure centres; family hubs; 
surgeries and friendship groups 

• at schools - an active travel to school project 
• in neighbourhoods - active neighbourhood walkability 

and wheelability scans 
• and in workplaces - netwalks and step challenges
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Steps in Action
Many participants tracked their steps during the Festival, 
demonstrating tangible increases in physical activity꞉

• Arnold Best Years Hub꞉ 656 steps per person on a 
history walk around Arnot Hill Park

• Rushcliffe Move and Mingle walk in Cotgrave꞉ 6,500 
steps per walker

• Hawtonville Active Neighbourhood Scan (young 
people)꞉ 5,830 steps each on average

• Local Access Forum꞉ 42,545 steps each on their 18-
mile walk along the newly mapped River Leen Trail

• It’s In Nottingham step challenge꞉ 2,124,441 steps 
among staff. 'It was fun and we all had a good time 
trying to beat each other.'

• Thriving Nottingham꞉ 27 members walked 7,643,412 
steps throughout May

• Bulwell Primary Care Network walked 17 million steps 
during May

• Big Nottingham Travel Challenge꞉ 899 registrants, 
11,566 journeys logged - 5,452 of which were on foot

• John Bell and Graham Lynk from Walking for Hope 
walked 2 million steps each on a 960-mile suicide 
prevention awareness walk from John O'Groats to 
Land's End

• 98 people attended Diversify's walk in Clumber Park

• Ashfield District Council’s Health and Wellbeing 
Officer logged 197,800 steps on 30 walks during May 
in a bid to understand what’s available locally and to 
lead by example

WALK
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New Infrastructure and Resources
The Festival showcased the development of new 
physical and informational infrastructure꞉

• Installation of new park benches, signage and 
footpaths across the county

• New trails created in the Canch and Langold parks, 
Discover Retford's Fusion Energy Trail

• Finalisation and promotion of the River Leen Trail 
self-guided walk. 

• Installation of the new pedestrian and cycling 
Waterside Bridge over the River Trent

• Publication of EMCCA Mayor Claire's Walking Loop 
of the East Midlands

• Active Neighbourhood Scans undertaken with 
young families in Eastwood, young people in 
Hawtonville, and parishioners at St Cyprian's Church

• Walk Notts content incorporated into the Mid Notts 
MSK Toolkit 

• Walking for Dementia leaflets co-designed and 
distributed for Dementia Action Week

• Active Travel to School materials developed by 
Gedling School Games Organiser

• Films of , , Mums on the Move Disability Notts The Big 
Parish Walk Bassetlaw Family Friendly  and the 
Partnership 

WALK
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"This has been such an adventure. I shall 
never forget this walk." - Walker on the Mill 
Lakes/River Leen walk

"I feel full of hope when I leave these 
sessions."  - Parkinson's Nordic Walker and 
former GP

“I like seeing the birds and flowers and my 
friends”  - Standhill School pupil on walking 
to school

"Leading the Dementia Hub walk is one of 
the most fulfilling parts of my job. I chat with 
one lady about how, as a girl, she used to 
walk with her mum which we wouldn't have 
talked about if we'd been sat in a room."  
- Team Member, The Renewal Trust

"Last Saturday I set my alarm for 4.15am — 
daunting, but worth it for the Dawn Chorus 
walk. A lovely way to kick off the weekend. - 
great company, plenty of birdsong, and a 
reminder of how much there is to enjoy right 
on our doorstep"  - Lilian Greenwood, 
Parliamentary Under Secretary of State for 
Transport and Nottingham South MP
 

"We're all part of Walk Notts. What we do 
here at Cherry Lodge is Walk Notts."  - Nic 
Williams, The Renewal Trust

"Whether it's Nordic walking or just going 
out for a stroll - I've met a lot of people using 
walking to stay fit, not just physically but 
mentally too. The importance of having a 
place where people can feel safe and 
comfortable walking around with friends 
and family really struck me this year."  - East 
Midlands Combined County Authority 
Mayor, Claire Ward 

"It was brilliant to see so many people 
coming together, enjoying the sunshine and 
taking time to simply move. Walking might 
seem small, but it's one of the most powerful 
things we can do for our health."  - Councillor 
Dale Grounds, Chair of Ashfield District 
Council 

“I can't imagine the Festival being any 
bigger or better” - everyoneactive

“I wish we could have more of these – it's just 
so good to get out of the house and be with 
other people” - Kirkby Family Hub walker

Voices from the Festival
The true impact of the Festival is echoed in the powerful testimonials 

from participants and partners
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Beyond the Festival itself, the work has 
already created lasting ripples across 
the system꞉

• Building relationships with Clinical 
Leads of Community Pharmacies on 
embedding walking and health 
messaging into everyday consultations

• New relationships with universities 
exploring how students and staff     
can contribute to the walking    
agenda - through research, route 
mapping and promotion

• Conversations underway about 
integrating walking more deeply     
into day centres, surgeries, leisure 
centres and housing schemes

• Community partnerships building 
residents' capability - one step at a 
time - to access green spaces in      
their neighbourhoods

• Development of a pragmatic,        
easy-to-use Active Travel to School 
Toolkit

• Illustrating the link between 
walking, wheeling and 
environmental sustainability, 
including presenting to the Green 
Employees' Initiatives group at 
Nottinghamshire County Council

• Early conversations with Learning 
Disabilities support groups about 
a dedicated Learning Disabilities 
walk next year

• A partnership of different 
organisations across 
Nottinghamshire coming together 
on a National River Walks 
application - facilitated by the 
Walk Wheel Cycle Trust

Ripples
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The Festival gave organisations and 
groups a compelling reason to 
integrate walking and wheeling into 
their practices. It reinforced the 
importance of꞉

• Communities in enabling people 
to walk and wheel - whether 
communities of system partners; 
communities of partners working 
together in a place; or 
communities built around a shared 
interest (such as Parkinson's, 
Mums with Babies, Men 
experiencing Bereavement, or Bird 
Watching) or a shared location 
(such as a housing scheme, family 
hub or a friendship group)

• Trusted relationships, consistency 
and reliability - having a trusted 
leader who spearheads the 
movement, leads by example and 
maintains relationships over time. 
Starting from a safe, familiar space 
with known companions makes all 
the difference

• Supporting people to walk and 
wheel in a way that works for them 
- accommodating different 
abilities and making people feel 
included, not challenged

• Creating the sense that walking 
and wheeling is the norm - 'this is 
what we do here’

• Time and patience - trust, 
relationships and behaviour 
change take time to develop and 
need sustained effort to maintain

Participants shared how walking and 
wheeling support not only physical 
health but mental wellbeing too - 
helping people connect with others, 
share concerns, solve problems and 
feel a sense of belonging. Getting out 
and about by walking and wheeling 
also contributes to reducing health 
and social care costs.

Key Learnings

WALK
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What Worked — and What Didn't

Strong community of system and 
place-based partners promoting the 
Festival through their networks and 
social media groups 

Starting early - resources prepared in 
December, communications to 
partners in January, social media from 
February 

Strong brand and belonging꞉ 
consistent, colourful Festival resources 
fostered a sense of community and 
made sharing easy 

Targeted emails with tangible 
suggested actions for partners

Engaging, well-placed social media 
with weekly What's On posts, clear 
photos, posters and use of local 
Facebook groups 

Walk Notts Dog became a focus, 
incorporated into posters and posts 
by community groups

University students reaching out to 
get involved - filming for assignments, 
conducting research, route plotting

what worked well and what didn’t 

Promotion Promotion

Didn't capture the attention of BBC 
TV or Radio, or county-wide 
promotional channels such as Visit 
Notts, My Notts or Nottingham Post 

Some partners submitted walk 
details or posters too late for inclusion 
in the Programme 

Materials need to be even easier to 
share - copy, paste and send, not 
recreate 

More accessibility information and 
clearer transport details requested by 
the public 

Website content not always current; 
getting all walks listed and keeping 
information accurate remains a 
challenge

WALK
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What Worked — and What Didn't

Learnings about what worked well, or not so well, in terms of

Walk Leader Training - subsidising 
rather than offering it for free 
improved retention and 
commitment 

Enabling Fund - small grants (up to 
£100) helped groups organise events 
that wouldn't otherwise have 
happened 

Co-produced SEND Bingo Card was 
well received by a wide audience 

Business cards and QR codes on 
resources were effective in 
signposting people to further 
information 

Walking for Health posters - 
particularly Walking for Dementia 
during Dementia Action Week.

what worked well and what didn’t 

Support and Resources Support and Resources

 The online Enabling Fund 
application process could be made 
easier. Adding payment details to the 
form could streamline the process

The evaluation form may need 
adapting to better reflect the range 
of Festival activities and participants

Could there be more prizes on offer 
for the School challenges?

How can we make it easier to search 
for walks on the website? 

WALK
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What Worked — and What Didn't

Learnings about what worked well, or not so well, in terms of

Wide variety of walking and wheeling 
opportunities across many locations 
and settings 

People more likely to join a walk for 
the first time when accompanied by 
someone they know, part of a 
themed community, or starting from 
a familiar, safe place 

Trusted leaders who attend and lead 
by example are key to encouraging 
participation 

Walks led by people with lived 
experience and genuine passion are 
among the most effective 

Consistency is essential — same day, 
same time, same place builds trust 
and habit over time 

Inclusive, accessible activities that 
work for participants with a range of 
needs and abilities.

what worked well and what didn’t 

Opportunities Opportunities

More opportunities could have been 
drawn from housing schemes, youth 
services, and surgeries 

Where leaders didn't actively 
participate, uptake dropped especially 
when conditions (weather, distance) 
were perceived to be challenging 

Walks starting from unfamiliar 
locations created a barrier for some 
first-time participants 

Some were anxious about their health, 
the distance or navigating new routes. 
New Walk Leaders also need ongoing 
encouragement

Engaging schools with active travel 
work remained difficult 

Barriers identified included antisocial 
behaviour from young people and 
anxiety about mobility scooter 
batteries being drained on hilly routes.
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The learnings from the 2026 Festival 
will directly inform the work ahead. 
Our priorities are꞉

Festival Planning
Feedback will be incorporated into the 
organisation of next year's Festival. 

Partnership Working
• Continue to grow communities of 

system and community partners, 
communities of common interest 
and in neighbourhoods

• Build on the momentum – linking 
partners together in localities, is 
there an opportunity to do a smaller 
'festival' or event, capitalise on other 
walking related ‘weeks’ or ‘days’ or 
develop a Walk Notts app, and 
adapt the festival programme to 
promote regular walks on an 
ongoing basis?

• Build on the involvement of 
Housing Services, Day Centres, 
Community Groups, Leisure Centres, 
Libraries, Family Hubs and Schools 
in integrating walking and wheeling 
into their provision

• Continue to link into national and 
regional walking and wheeling 
partnerships and strategies

Health and Care Integration
• Work with Health and Social Care, 

Primary Care Networks and 
Pharmacies to support staff and 
patients with clear messaging of the 
benefits of walking and wheeling 
for mental and physical health. Link 
into NHS England’s walking strategy

• Deepen understanding of what 
works and what doesn't  in 
community-based walking support, 
and use this to shape future 
provision

Planning, Transport and Design
• Link learnings into active design 

and planning strategies and policies

• Integrate community engagement 
into Active Neighbourhood Scans 
and Transport Walking Schemes

• Feed into and support National 
Government, EMCCA and local 
government Active Travel strategies, 
including the Nottingham Vision 
and National River Walks 
application

Looking Ahead

WALK



www.walknotts.org.uk

Workforce and Universities
• Develop and support the workforce to 

deliver walking and wheeling-related 
activities with confidence

• Work with universities on involving 
staff and students in the work - 
researching impact, community 
engagement, logging routes and 
promoting walking in innovative ways

Communications
Our communications plan will be 
developed to continuously share 
learnings and best practice in walking 
and wheeling strategy, policy and 
practice - keeping ‘Walk’ the dog and 
the momentum going throughout the 
year. 

Looking Ahead

WALKnotts

"It started 
with a walk. 
It grew into a 
movement." 

"There was so much enthusiasm, 
so many people got on board. 
Let’s keep this going!"  Travel Well
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